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The Secrets Of 5-Star
Retail Apps

32 MOBILE APP FEATURES TOP
RETAILERS ARE USING TO DRIVE
ENGAGEMENT, REVENUE, & LOYALTY



https://taplytics.com/

What The Top Retail Apps Have In Common

The most engaging retail apps are designed to drive long-term loyalty,
brand affinity, and contribute to a better shopping experience—both

through mobile and in-store experiences.

In this playbook, the Taplytics Enterprise Services (TLES) Team is sharing

how three of the top-rated retail apps have been built to:

® Drive user discovery, engagement, and opt-ins
® Fase the sign-up and checkout processes

® Personalize the user experience

® Enhance in-store shopping

e Solidify their brand values through messaging and design
We're also sharing best practices for optimizing your mobile app that we've
learned from working with brands like Crate & Barrel, Chick-fil-A, and
Ticketmaster.

Let the teardowns begin!

— Your Friends @ TLES
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n Sephora *## %4 47 11.9KRatings

App Onboarding & Activation

Sephora's app has a traditional onboarding flow—meaning there are several screens users must
follow before they get into the app. These pages explain the app's key benefits and encourage

users to opt into push notifications.

Here are some of the key elements that make their first-time user experience so great:

@ Skippable account creation: App users do not have to create an account to start
browsing products. Allowing users to skip traditional sign-ups can prevent drop-offs that
may occur from the friction of account creation. Note: Sephora collects push notification
opt-in before the account creation step. This way, they can re-engage users who haven't

made a purchase or created an account with relevant messages later.

—

o Sephora * 2m -~ -

Sephora “
Welcome—So glad you're here & ! All you need to
do now is sign in for the latest content, launches,

<l
x; |

Say YES " I (ret . \low\\lth\X I

I to Notifications I Beauty Insider I

Don’t miss out on new Earn points on purchases to use
launches, beauty deals, and toward rewards, plus a free
other special announcements. birthday gift and Beauty Classes.

I
‘J

\ /’ . "G' " : o i
NOT NOW YES PLEASE
Shop now >

| [ | |
If users opt into push notifications, Users can skip signing up for a Beauty
theyll receive messages if they haven't Insider account in favor of trying out the
used the app. app first.
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@ Soft sign-up requests embedded into the app: Prompts encouraging users to sign
up for an account occur in other places in the app, like on the home screen, the
community section, and during the purchase process. These messages reiterate the
value of creating a Beauty Insider account without disrupting the user’s first experience

of the app.

SHOP NEW FOR YOU

A homepage prompt encourages

Hi, Beautiful users to sign in or create an
Join Beauty Insider. Earn points to redeem account using value-based
rewards. Plus, get a free birthday gift and )

more. messaging.

m CREATE ACCOUNT

IN THE SPOTLIGHT

Hydrating lip essentials from Bite Beauty.

@ Subtle feature education and discovery: Sephora introduces new users to location-
based features through its navigation. First, users are driven to look in their inbox (where
a message about finding their nearest store is waiting for them) via a red dot. There's
also a “New!” button on the “Stores & Services” menu item to encourage users to learn
about nearby stores and events. These design elements reduce the need for a longer

onboarding while naturally guiding users towards actions that will enhance their app

experience.

%
NOTIFICATIONS -
A '
-~ ) A red dot in the app
| navigation leads new users
Fenty Beauty by Rihanna — - .
Discover Rihanna's vision for a radiant, fearless face- tO thelr |nbOX. A CUStom
only at Sephora—online and in all stores. . t ]c th
P message Is waiting for them
Meet Store Companion about finding a nearby store.

See what's in stock, book classes and services, and get
personalized recommendations with our new in-app
feature.

FIND A STORE
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=— HAPPENING AT SEP.. Q

Hl’ David 2= JAIN MY RESERVATIONS FIND A SEPHOH

Insider | O points

- ' HAPPENINGatSEPHORA

STORES & SERVICES > Services, classes, can’t-miss events &
more—see what'’s going on in-store n...

The “Stores & Services”
section has a “New!” button

next to it that encourages Happening At Sephora (XD
users to learn about local )
Find A Store i Q Current Location
stores and events. ,
COMMUNITY
Q All stores M
Groups
Conversations
HH  Next 2 weeks =

Gallery -
rea

Services Classes Events
VIRTUAL ARTIST D O
-

Path To Purchase

The Sephora app has several features that make it easier for users to find specific products or
discover ones that will be relevant to them. These tools are key for driving sales and preventing

users from being overwhelmed, or not feeling confident about making a mobile purchase—

which is possible given the volume of Sephora's SKUs.

@ Search capabilities: Sephora offers a plethora of search and recommendation features,

including image and barcode scanning, voice search, and related product suggestions

throughout the app—all of which make finding the right products more likely.

|
Say Hello to
Voice Search  ~
__ SCAN BARCODE
Ju; from Sephora »
Sephora's image and
barcode scanner make it
SCAN AN IMAGE I Show me the most
popular foundations easy and fast for users to
find a specific item, while
Show me what's . | h i
PREVIOUS SEARCHES A I trending in skincare voice lets them ask for
products hands-free.
—— (V'”e“’ a dark red “PStiCk) Results can be filtered by
brand, price, category, top-
Spo iy Kow rated items, and more.
& i
50f 26
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@ Social proof and support: Sephora’s products generally have lots of reviews. Reviews can
even be filtered by users’ traits (skin type, hair color, and other preferences) to find reviews
from customers just like them. This helps customers better assess if a product will be a fit
for them or not. Users can also chat with community members and ask questions about a

product—which can increase their confidence and encourage a purchase.

— 2

< — RATINGS & REVIEWS 2 - Q SEPHORA = Chat Live with other Sephora Shoppers
_ Type your question here, e.g., “Can anyone recommend a
good foundation for oily skin?"

sstars N ¢ .

Use It With

SEND MY QUESTION
3 stars | 3 DRUNK ELEPHANT
B-Hydra™ Intensive

2 stars | 4 Y Cindymabel @ 310

Hydration Serum
best Cleansing QOil to remove makeup (e

1star | 4 )
|V $52'00 ﬂ Reply to chat one-on-one

O Show reviews () Beauty Matches @

from my bobsburger © 13
. g HOW many times can you use the @
Rat]ngs & ReVIQWS "HEYROUGE" code? Is it once per day
* * * * * or unlimited?

YuliaS007 . Live chat with other Reply to chat one-on-one
RLYAEE  Sephora Shoppers (@
©

Sephora includes detailed reviews, images and the option to chat with other users so customers
can use the wisdom of the crowd to feel confident making purchases.

@ Addressing cart abandonment through the app inbox: Sephora reminds users
they have items in their basket by inserting a custom message into their inbox. While
they also use push notifications to do this, Sephora is smart to use multiple methods for
reducing cart abandonment vs. relying solely on push notifications—which will fatigue

users over time and make the channel less effective.

Sephora embeds messages into users'
personal inboxes to remind them they have

//

items in their basket.

.m}
® -
= 3

There's Beauty in Your Basket

What's better than having all your must-haves picked
out? Seeing them in your beauty bag!

GET IT NOW
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Personalization

Sephora consistently shows users personalized offers via their website, email campaigns, mobile
app, and more. However, their app has some specific features that help users find relevant

products more efficiently.

@ Personalized product lists: Sephora embeds a list of recommended products (based
on a user’'s past purchases and preferences) in various spots in their app. It also creates
curated lists of products based off of quizzes users can take about their needs—which is

a great way to blend discoverability and personalization to drive purchases.

Skincare Finder

What's your top skin concern?

ESTEE LAUDER LANCOME

Signs of Aging Advanced Night Advanced
Repair Génifique Youth
A8 Synchronized Re... Activating Serum

By answering quiz questions, users can get a curated list of products tailored to their
concerns, age, and more.

@ Putting personalization in users’ hands: Sephora allows users to customize their
mobile experience through things like notification preferences, making a list of favorite
products, and creating a customized profile. These features put personalization in the
hands of the user, which makes them feel more invested in the app and increases the

likelihood of long-term retention.
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{ = NOTIFICATION...

APP=ONLY. REWARDS ‘£ ) Users can also set their notification
Snag exclusive perks like early ' .

access to new arrivals, event preferences—gwmg them the
previews, aud promos. power to personalize their mobile
BEAUTY INSIDER UPDATES S ) experience.

Access Beauty Insider offers and
exclusive rewards.

ORDER STATUS UPDATES f ﬁ )

Receive purchase confirmations,
shipping notifications, and order
tracking info.

STORE NEWS q )

Find out about hot events, beauty
services, classes, and more at
your local Sephora - and wherever

vni traval

Connecting The Digital & In-Store Experiences

Sephora ties web browsing data, in-store purchases, and app behavior together to inform the
content and campaigns they send users—whether those are for in-store experiences or in-app

purchases.

@ Augmented reality sampling: Sephora’s Virtual Artists tool lets users see how
products will look on them from the comfort of their home (which mimics the in-store
sampling experience). If users like an item, they can see if it's available in a nearby store

or purchase directly through the app.

=

Brow Trv On!

Transform your arches
with Benefit Cosmetics’
new Brow Contour Pro.

TRYITON >

Sephora’s Virtual Artists lets users
try on products live using their
mobile phone camera.

FOUNDATION SNAP & TRY PRODUCT TF
FINDER

— Looks — Set Skin Tone

DAYTIME EVENT

AR
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@ Personalized messaging to drive store traffic: Sephora sends users push
notifications when they're near a store. These geo-location prompts encourage store

visits—which can influence purchases.

BB serromra 10 min ago This push notification is triggered
when users are in an airport that

Did TSA z raid your makeup bag? We’re not far if you
need to replace your must-haves.

has a Sephora store.

Welcome!

BB scrrora 10 min ago This push notification sends a
special offer to customers when

Got 15 mins? Stop in store (you're so close!) for a FREE
Mini Makeover *#

they're near a store.

@ In-store research: \When users are in a Sephora store, they can use the app to see
special offers or if items in their virtual shopping basket are available in-store. They can
also scan items to learn more about them, which is why Sephora includes tons of
product details, how-to tips, videos, and more in their product listings in the app. Giving
shoppers more information helps them make a purchasing decision and find related

products.

= Q SEPHORA 2
Wk k71 373 reviews >
Sephora’s detailed descriptions, il G
helpful tips, and ingredient lists
. . . How to Use A
give users the information they
Suggested Usage:
need to make a pu rchase— -Morning or night, apply a pea-sized amount
, . to clean, dry face, avoiding the eye area.
whether they rein a store or -May be mixed with any Drunk Elephant

. . cream or oil.
shopping online.

-Limit initial use to once or twice a week,
gradually increasing frequency to every other
night, and then every night as tol: ...read more

Inaredients Y

ADD TO BASKET
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@ In-store coupons: App users can download special offers from the app to their mobile
wallets so they can receive a discount in-store. This weaves their customer’'s mobile and
IRL shopping experiences together more tightly—all while encouraging more visits to

physical Sephora locations.

Cancel Offer Add
5/02 -5/06
SEPHORA 10% OFF
INSIDER Customers receive a discount
Spring Bonus through the mobile app inbox,
1 % which they can use in-store if they
OFF choose to download it to their

In store and online use code HEYINSIDER

mobile wallet.
FOR OFFER DETAILS TAP "..." AT THE TOP.
Use code HEYINSIDER online or scan barcode in store.

MC4584010003000000918110

®

Dexter’s Key Learning
Our Director of Enterprise Services shares his top takeaway from this app teardown.

“It's common for users to go straight to the search function rather than browsing product pages
on e-commerce apps and websites. Sephora’s SKU count is incredibly robust, which is why they
have so many ways to help users discover products. Better search features encourage browsing
and longer sessions. E-commerce leaders have dedicated product teams focused on optimizing

search, so consider tasking one of your teams with this goal.”
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— Nike #*%*%x%% 49 423.1KRatings

App Onboarding & Activation

Nike's onboarding forces users to follow a set of screens before entering the app. They use
prompts to collect opt-in permissions for notifications and location tracking. More importantly,
they collect personal information so they can customize the user's experience (which we'll cover

in a later section).

@ Social join to speed up account creation: Because Nike forces users to complete
the onboarding flow before browsing products in the app, it offers a social sign-in option

to speed up the registration process and prevent drop-offs.

Nike's account creation splash page
includes a Facebook login option,
(S which requires less typing than

- traditional form-fill registrations.
Free shipping, members-only

products, the best of Nike,
personalized for you.

4 x
Join { Log In 7
- o B ")
’

7
K3 Continue with Facebook .

@ Driving opt-ins with benefit-based messages: Value-driven messages explaining the
benefits of opting into push notifications appear before the generic permission requests
pop up. This increases the likelihood that users will allow push messages to be sent

when the prompt pops up after this screen.
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This message uses FOMO and
exclusivity to encourage users to
opt into push notifications.

Don't miss out

ENABLE PUSH NOTIFICATIONS

@ Collect user preferences: Nike's onboarding collects users’ gender, size, and interests

So it can personalize the app experience later. An educational message appears before
these prompts to explain why it wants to collect this information. Offering users a

customized experience makes them more likely to share their personal info.

Save Your Shoe Siza Select Your interests

Welcome, matt

Running Training & Gym

Nike goes beyond sizing and asks about user workout preferences so it can use this
information to customize the app later.
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Path To Purchase

Nike's app has several features that make completing a purchase faster for mobile users.

@ Automatic sizing: When users browse an item and add it to their cart, their size is
already selected (if they shared that information during onboarding). This feature

reduces the number of clicks it takes to make a purchase.

Nike Zoom Fly Flyknit Women's Running Shoe is
built for record-breaking speed. The Flyknit upper
delivers ultra-lightweight support that fits like a
glove.

« Shown: Light Cream/Hyper Jade/Sapphire/

Black Nike's auto-sizing speeds up
- Style: AR4562-201
the checkout process and
More Details

makes users feel like the app is
tailored to them.

Size

s s [Z] 5 10

Add to Bag

@ Mobile wallet payment options: Customers can use their mobile wallet to make a
purchase, which increases checkout speed and the chance that users will complete an

order.

Apple Pay makes paying for items

Checkout

easier since users don't have to
find their card and fill in a form.

Shipping 4325 SE Harold Street +
Payment ol +
Purchase Summary $204.38 +

Submit Payment
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@ Search by image: Users can find items by taking a photo on their phone camera. The app
will then create a list of similar looking items. This unique search feature ensures users find

items similar to ones they already like, which makes a purchase more likely.

5 SHOE SEARCH

&« “ STYLE MATCHES Q

Converse Breakpoint Pro Nike Air Span Il

Suede with Leather Low ... Men's Shoe

Introducing Visual Search

Men's Skateboarding Shoe More colors
We'll search for the shoes in the / More colors $95.00
photo and find similar looking pairs $34.97

you might like. To get started, tap the

Search icon.

getting a side profile.

Position a shoe inside the frame and
take a photo. Best results come from | |

\_.‘.-_—__(
O Nike Metcon 4 XD Nike Flex TR 9
Women's Cross Training Women's Training Shoe
More colors More colors
$116.97 $70.00

Users receive style matches based on photos they take with their camera or save to their mobile phone.

Personalization

Nike uses the information it collects during onboarding to change the appearance of the app for

its customers.

@ Targeted home page: If users select a gender during onboarding, they're presented
with styles created for that group when they first re-open the app.
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sHoP aQ [ = sHoP Q [

Women Boys Girls

clﬁmm:/

The homepage changes based on a user’s preferences and gender.

@ Recommended products: The app curates a product recommendation list based on
several factors. Users can also browse a range of products based on the interests

they've chosen from the home screen. These lists reduce the effort it takes for users to

find relevant products vs. searching on their own.

& RUNNING Q

MEMBER ACCESS

RESERVED
FOR MU

All Shoes Base Layers & Nike Pro  Tops and T-S

RECOMMENDED FOR YOU

YOU NOW HAVE A

PERSONALIZED SHOP
Product we think you'll love, personal shopping Nike Free RN 5.0 Nike Free RN Flyknit 3.0
recommendations and hassle-free checkouts— a Men's Running Shoe Men's Running Shoe
complete shopping experience tailored to you More colors More colors
$100 $130

Made for NikePlus members only

The Nike app makes finding relevant products easier through a variety of
product categories and personalized lists.
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@ Personalized notifications: Nike users can preview upcoming product launches and
opt into receiving a message when they're available. This sense of exclusivity and

personalization drives user loyalty and repeat purchases.

Coming Soon: Nike ZoomX
Vaporfly Next%

Nike embeds upcoming product
After creating our fastest and lightest shoe, the

, ; : releases into the app and has users
Nike ZoomX Vaporfly 4%, Nike designers asked,

what's next? Could it be faster? Could it be Opt in for notifications when they

lighter? With feedback from elite runners, and by go on sale.
experimenting with new materials, we found our

answer. Introducing our fastest ever.

Launching exclusively in the NRC App on 4.28 at
7AM PT. Click below to be notified, as quantities

will be limited.

Connecting The Digital & In-Store Experiences

Mobile app users can get special perks and experiences at IRL events and brick-and-mortar Nike stores.

@ NikePass for in-store services: Customers who join the NikePlus loyalty program
(which can be done through the app) receive a QR code that they can use to check into
stores. When they check in, they can get unigue services, like a private styling session
and customized products. This creates a sense of exclusivity and a habit around visiting

physical stores—which keeps customers engaged with the brand both online and off.

< PASS

Orders Pass Events Set DEXTER CHU
Member Since January 2018 This scannable code can be
used to unlock exclusive
YOLR NIREELIS DLBCKS promotions for mobile app

users in-store.
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@ Find nearby events: If users enable location services, they can search for Nike events
happening near them and check into events. This encourages app users to interact with

the brand more and solidifies Nike's connection to their customer’s lifestyle.

N\

LOS ANGELES

UPCOMING EVENTS

JUMPMAN LA HS

TRAINING WORKOUT

April 30, 2019 at 5:30 PM
tis open

NIKE EVENTS JUST FOR YOU

Keep track of all your registered Nike events.
Make sure your location services are enabled to
receive event updates near you.

4/2: FITNESS
YOGA BLENDER

pen

JUMPMAN LA HS
TRAINING WORKOUT

May 2, 2019 at 5:30 PM

Event is open

5/2 YOGA FLOW
May 2, 2019 at 6:00 PM

Event is open

BB

A

Learning about nearby events is easy for Nike app users.

Dexter’s Key Learning
Director of Enterprise Services

“Nike clearly communicates why users should share their personal data. Then, it delivers on that
promise by targeting users with a customized app experience. Find unique and creative ways to

collect these data points so you can deliver unique experiences and experiments to your users.”
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% Shake Shack #*#x#% 48 381KRatings

App Onboarding & Activation

Shake Shack's food ordering app doesn't have a traditional onboarding flow. Instead, users go to
a home screen where they can start exploring the app. Shake Shack has other methods for

getting users to create an account and putting them on the path to purchase.

@ Registration embedded in the order process: The home screen has simple
messaging with three CTAs that prompt users to start making an order. (The location
button also prompts users to start an order after they select a nearby restaurant). Once
they're ready to submit their order, users hit a registration wall. At this point, they're less

likely to abandon since they're invested in order completion (and hungry!).

Welcome to Shake Shack!

Users are pushed to make an order
before they need to create an
account—making them less likely
to abandon the sign-up process.

- ’
It's Go Time
Order Ahead, Cut the Line . P

Locations About Us

Get Started
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@ Optional onboarding: If users want to learn more about the ordering process and the
benefits of the app, there’s a “Shake Shack 101" tutorial in the About Us section. The
tutorial gives users who aren't ready to order a way to understand how the app makes

their experience more convenient—while reducing first-time order friction for new users

who are prepared to buy.

< Shack App 101

< Shack App 101 < Shack App 101

Wait for the buzz. Pick it up.

Pick your food.

Shake Shack has a traditional onboarding tutorial in the “About Us” section of their
app for users who may want to learn more before making an order.

Path To Purchase

Shake Shack has several features and design elements that make the ordering and check-out

process simpler.

@ Easy menu categories and navigation: Confusing UX can reduce the number of
orders an app receives. Shake Shack's top navigation makes it easy for users to browse

through food categories. They also have bright green text CTAs that make the ordering

process clear and simple.

Copyright © 2019 Taplytics, Inc. + +1 866 230 0090 - taplytics.com + contact@taplytics.com 19 of 26



= Shake Shack’s ordering flow is
BURGERS , .

straightforward to navigate and
balances images with text CTAs

well.

SmokeShack

Cheeseburger topped with Applewood Smoked Bacon,
chopped cherry peppers and ShackSauce

610 - 870 Cal.

'Shroom Burger

Crisp-fried portobello mushroom filled with melted
muenster and cheddar cheeses, topped with lettuce, N
tomato and ShackSauce "

550 Cal.

@ Mouth-watering images: Shake Shack forgoes the typical description-based menus.
Instead, it opts to use large, beautiful images with smaller descriptive text to drive

cravings—and, subsequently, more orders—throughout the app.

¢  Select Pickup Time

The app’s big product shots make

N

the menu and browsing experience Pinecrest
more compelling.

311 Park Avenue,
Orange Village, OH 44022

Big eaver Road — froy

888 W. Big Beaver Road, 204.60 mi @
Troy, M1 48084

11:15 AN

=Ro; A
TARD:FRIE

First National Building - Dowae:

660 Woodward Avenue, 205.81 mi @
Detroit, M1 48226
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@ Relevant suggested add-ons: Shake Shack suggests pairings (based on the order) on a
separate screen after users hit the “Check Out” button. The suggestion appears on its own

screen, with a large product image and a clear CTA (the green “Add Item” button).

ASAP

The app suggests logical pairings
with the current order in a bold
way to increase the average order

Crispy crinkle cut fries

No Thanks!

@ Timely promotions: Campaigns based on events, holidays, and seasons can drive in-
app purchases and engagement. This delightful Game of Thrones promotion

encouraged app users to order a themed shake in honor of the premiere of the TV

show's new season.

This Game of Thrones offer took
over the entire home screen of the Sip #ForTheThrone
‘ Grab the Dragonglass Shake for the
app to drive users to order a
special shake and share the
experience on social media.

Let's get shackin'!

Sign in or create an account

Choose a Shack

Start by choosing a location

L) History Menu
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Personalization

While Shake Shack's personalization options aren't as robust as our previous two examples, they have a

few elements that make users feel like they're receiving a customized experience.

@ Saved cards, location, and previous orders: To make re-ordering a habit, users can
save cards, restaurant locations, and view a list of their favorite past orders. They can

also scan their card vs. filling out the form fields to speed up the order process.

< Payment Info

Enter or scan credit/debit card number, expiration and / .
e, The Shake Shack app's card saving

and scanning features create a
convenient checkout process.

Should we save this card for future orders?

Yes, save my card

Add new Payment

Connecting The Digital & In-Store Experiences

Shake Shack has a unique brand voice and a cult-like following. They've used these to extend the in-

store experience to app users and help customers get the food they love faster.

@ Live Shack Cam: Shake Shack is notorious for having extremely long lines. The app has
a live camera that shows how long the line is at their original location in NYC, so local
users can decide if they want to visit that restaurant or order ahead. The value prop of

the app is “Order ahead, cut the line.” This fun feature plays into that idea nicely and

makes users feel like an insider,
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Users can check the line at the
original Shake Shack before making
a purchase. (Or just gawk at the
crowds for fun.)

MADISON SQUARE PARK
Madison Ave & E. 23rd St, New York City

@ Consistent tone of voice: Shake Shack’s fun, tongue-in-cheek tone is woven into all of
the copy in their app. They also share information about their company's values and
charitable work within the community, which makes users feel closer to the brand

experience they get in-store through the app.

Social & FAQ ! Stand For Something Good

lofts Gatencini Stand For Something Good

We Stand For Something Good® in everything we do.
That means carefully sourced premium ingredients from
like-minded purveyors we admire and love.

Shake Shack’s learn more section uses phrasing like “Legal Mumbo Jumbo” and
“Let's Get Social” to keep a fun and consistent brand voice. They also share their
values with app users through more informational sections embedded in the app.
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Dexter’s Key Learning
Director of Enterprise Services

“Shake Shack’s ordering and checkout flow design is exemplary. Through mobile A/B testing with our
clients, we've seen that copy CTAs with a single purpose (“Buy Now”) perform better than buttons with
multiple types of information in them (i.e. “Total Price: $12.75 - Check Out Now”). Shake Shack is
nailing this! Next, they could experiment with making more products visible above the fold to see how

it impacts order size or completion rates.”
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Taking Retail Apps To The Next Level

The best retail apps mix personalization, intuitive design, and convenience to drive engagement.
They also give users a sense of exclusivity and the ability to customize their app experience for

themselves.

Some of the key takeaways from these apps include:

@ Traditional mobile onboarding isn’t necessary. Switch up rigid flows with skippable
account creation options. Embed requests for opt-ins elsewhere in your app where it

makes sense.

@ Provide context when collecting personal info. Clearly explain to users the value of
sharing their data. Let them discover some of these prompts on their own as they

navigate through your app and learn about its benefits.

@ Weave your brand’s value propositions into your app. If your brand stands for
convenience, expedite the checkout process. If you sell sought-after merchandise, play

up features and messages that appeal to your user’s desire for insider access.

Every retailer's customer base is unique. To understand which features will deliver the most

value, you'll need to experiment and iteratively roll out features.

If you're curious to learn how Taplytics helps our clients do this through mobile and web A/B

testing, drop us a line. We'd be happy to walk you through our process.

— The TLES Team
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Related Resources —

The Retailer's Guide to Creating Remarkable Digital Experiences —

18 Inspiring Location-based Push Notification Campaigns —

69 The Ultimate Mobile App A/B Testing Guide —

TAPLYTICS IS TRUSTED BY LEADING PRODUCT, ENGINEERING, & MARKETING TEAMS

Ne Royal Bank Crate&Barrel ®CBS ticketmaster STAPLES
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